Maximizing the Value of a Charitable Event
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BACKGROUND PROBLEM KEY FINDINGS / OUTCOME

The client, a major nonprofit, needed to maximize the value - Shifted event evaluation from one-time fundraising to
of a charitable fundraising event beyond one-time revenue multidimensional value creation.

and connect the event more directly to long-term donor - Strengthened the link between donor participation and
engagement. long-term relationship building.

- Established a framework for treating events as part of a
continuous donor engagement ecosystem.

Maximizing the Value of United Way’s
Charitable Event with Advanced Analytics
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APPROACH PROCESS
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A structured summary links each growth level to the metrics, Focus on high-opportunity, high-impact
findings, opportunity, and achievability. strategies for maximum value.
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