CASE STUDY A Sponsorship Evaluation System for Signing the Right Deals at the Right Price
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leading to suboptimal spending and difficulty making
data-driven decisions.
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We built a custom sponsorship evaluation framework,
integrating brand, audience, and social data into a

dashboard with overall attractiveness scores, el sl  [meecamts

benchmarks, and fee/rights guidance.
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about sponsorship strategy and have enabled us to build organizational alignment around even our most large & complex sponsorship initiatives.”
-Global Director of Asset Strategy
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