Case Study: Identifying ‘Whitespaces’ for a Leading Coffee Brand

BACKGROUND  we partnered with a leading coffee brand “The team provided key insights that helped us
PROBLEM " to identify consumer passion point both validate decisions and provide new, fresh
‘whitespaces’ that provide scalable reach ideas that enabled us to offer more relevant
and competitive differentiation. sponsorship solutions for our brands.”

— Senior Director of Assets, Influencers, and Partnerships
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RESULTS . Identified travel as the top BRAND PASSION STRATECY
interest area for their strategic
target consumer

» Uncovered a whitespace in the
‘travel journey’: for every 1 day
consumers spend travelling they
spend 10 planning, discussing,
or consuming travel content

- Provided quantitative proof of brand
fit, allowing the team to align stake-
holders around the new
direction

KiYy MARCETS Hisrony & Conrixr VaLuses OECcTvES

o 4 Vg vinte vrmw grewr f b of ek b
o b P T
* By e I S Lr ey ) T

KLy Passion POt Consuncen DrranrumTy REASONS 10 BeLeve

> o ~80% 1.5-2x #1
TRAVEL B = =
OiEEE e

COMURE AN bngar o pergetboe (o4 romem g e oy

FORES|GHT www.foresightstrategy.com | 1
STRATEGY



https://foresightstrategy.com/
http://www.foresightstrategy.com/
https://foresightstrategy.com/

	Slide 1

